COMPLIANCE COMPONENT

DEFINITION

Name Branding Identity

A brand is the symbolic embodiment of all the information connected with a product or
service. A brand typically includes a name, logo, and other visual elements such as image
Description or symbols. The branding identity encompasses the expectations associated with a product
or service. Those expectations are formed by accumulated experiences which become a
recognition value for a product or service.

A branding identity necessitates that a Web site becomes a partner with those
experiences/expectations and builds additional strengths through quality content and easy
Rationale navigation. Web design, layout and usability can add to or take away from the branding
identity. A strong branding identity brings about a feeling of credibility, trust, and confidence
in the Web product or service.

Research has shown that human factors and business strategies are coming together; that
there is a need for the convergence of marketing, branding and usability when designing the
user experience. A positive first-hand experience is crucial in determining that repeat visits
to a Web site occur. A competent branding identity stems from experiencing a site with good
usability. If a Web site is usable and fulfils the purpose for the visit, the user will be
intrinsically rewarded with success and achievement.

The branding identity is the aspect of a Web design that establishes a unique look and feel.

Benefits Branding identity has these advantages:
e it maintains a consistency that helps a user orient and remember the structure of
the Web product or service;
e itinforms the user about the context and the values promoted by the Web site
provider;
e it helps a user remember and identify a specific Web product and service; and
e it establishes a Web approach to which the user responds positively.
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COMPLIANCE DETAIL

State the Guideline, Standard
or Legislation

A good branding identity will result from consistent application when using the
following areas (where applicable):
e Logos, symbols, images, state or agency seals;
e design, colors, layout, common elements;
current and accurate content, editorial style;
slogans, mottos, mission and vision statements;
navigation and search methods;
contact information, agency interaction/response with customer(s); and
a collection of relevant information, security, and privacy.
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